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Concept Stores & Pop-ups

Integrated brand systems in graphics and space
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in the digital realm alone,
hndaries by weaving stories
hin compelling physical
with their customers,

ruly distinguish them from
and engage.

In recognising the true power of design, the purveyors of stories

and lifestyles featured in this book demonstrate how distinct

graphic identities and interiors of concept stores, pop~ups and retail
encounters can effectively translate a brand’s philosophies and
purpose into tangible and meaningful experiences that leave a lasting
impact on customers and markets across the world.
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“Distinctly individualised facades
have brought on new approaches to

design and detail, resulting in the

delivery of memorable customer
experiences.”
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“When branding, interior design,
and communications are done
correctly, the store will attract the
right amount of attention and still
get people in.”
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randomly attached to mimic a bead maze, the classic children’s
toy. While the rods and ‘beads’ also serve as display racks and
stands, the clothing tags, packaging, and other brand collateral
“To make a children’s apparel boutique just as delightful for carry the maze theme further— all expanded from the key graph-
ts, Anagrama paired. pastel colours and playful elements ic elements in the brand’s visual identity. The latter's simple yet
ith minimalist chic interior design. Inside the Kindo store, large  creative concept perfectly embodies the original and trendset-
lourful rods run across the space with various shaped ‘beads’ ting products that Kindo has to offer.
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Flur Identity

ID Tung IN MSDS Studio CL Flur PH James Tse, Angus Fergusson
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“Toronto florist, Chlog Fraser, specializes
in lush, textured, seasonal designs for all
occasions. Call or email us to order

3 £
! e : . Rowers and ported plants for GTA
' delivery. And come by the shop to sec our
‘eautiful collection of ceramics, planters

and stationery.

ekt our et e b the 14
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lush floral arrangements, charming potted
s on display. The branding is further
an abstract petal pattern that
letterpress-printed,

highlights the shop’s
plants, and chic ceramic
defined by clean typography and
is both distinctive and adaptable to various

quality brand collateral.

n and textural works of florist Chloé Fraser,
le and elegant visual identity for her

icate and dignified logotype to
|l design complements and

Inspired by the moder
i Tung developed a simp
poutique flower shop. From its del
the airy and bright interior, the overa
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