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Trending in Travel
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Emerging consumer trends
in Travel & Tourism in 2021 and beyond
by WTTC
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The Global and Regional Recovery
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Leisure Spending Projections 2021:

North
America

+52.8%

AMERICAS
+50.8%

Caribbean
+59.5%

Latin
America

+34.5%

EU
+22.8%
EUROPE

+25.6%

MIDDLE
EAST

+36.4%

AFRICA
+35%

ASIA
PACIFIC

+38.5%
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Domestic VS International Spending Projections 2021:

+39.5%

. Domestic Spend

) International
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+43.7%
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Trending Destinations
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“If we have no peace, it is because
we have forgotten that we belong to each other”
- Mother Teresa
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